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Abstract This article interprets the news commentary in the market-oriented media as a sym-
bolic action of interest articulation in the social context of interest differentiation since late
1990s. The research shows that news commentary partly serves as public interest articulation
via legitimized discourse construction. A public event containing trust crisis is the focus of the
expression of public interest and in it the logic of legitimate process and the logic of power—in—
terest are interwoven. Although the current mechanism of conveying public opinions is not
transparent the expression of such opinions by the media still has the symbolic function of

verbal disobedience of great social and political consequences.
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